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) . i Review View Help [ Comments  As H Go to Market Plan - Saved Jol
P Search (Alt + Q) |
vinnvy B I Uv Z2v Av = v O~ &v £ JF~v @ cCopibt le Home lnsen Lajout References Review View Help
eview View Help [ Comments B | Aos By nelB I Uv 2+ Evifv | ovim 82 v @i
Timeline
1nv B I Q v Zv Av o yv ,OV ’E‘ @) v _/é" f v @}Copilol Starting from the completion of the store building on August 15th, our timeline spans the 0 Copiot B X

thorough training of staff until October 15th. Teaser campaigns and sneak peeks will
engage our audience from September 1st to October 30th. Logistics finalization occurs
between October 1st and November 10th, followed by robust local advertising until

Summarize this doc

Go-to-Market Document: Grand Opening of

15th. A P 1sive event is set for Sth to November Here's a summary of the document
10th, leading to the grand opening on November 15th, the culmination of our efforts. Con‘oso Home lmpmvemem Store
Main ideas:
Task Start Date End Date Bxocutive Suminary * Executive Summary: The document outlines the
(/] i i 2 go-to-market plan fox the grand opening of the
Draft with Copilot X Store building completion August 15th August 15th Before you start looking for investors or funding sources, you need to determine your Contoso Home Improvement Store in Maricopa,
funding requirements. Identify the amount of capital you need to start your business and Avizona,scheduled for November 15th
| § 5 it running un rofitable. Be real 1 projections and factor in al + Market Analyss: The document andyzes the
Write a go-to-market document for the grand opening of Contoso home improvement store Staff training August 16th October 15th ha85 R g bt K bssorea peniiatie. s eafiio i preldssionm it okorn o e A
the expenses, including research and development, marketing, and manufacturing market opportuniy for the store, focusing on
based on Contese Home Improvement Store.dock high-demand peoducts for indoor renovations,
costs. Once you have a clear picture of your funding needs, you can start exploring g .
Teaser campaigns and sneak peeks September 1st October 30th winterization, and holiday preparations.
different funding options. T
+ Target Audie
ey segmen audience: homeowners
i r nd DIY enthusiasts, contractors and builders, an
4 Reference afile Logistics finalization October 1st November 10th Market Analysis an D‘ enthusiasts, contractors and builders, and
As we prepare for the highly anticipated grand opening of the Contoso Home theloca “"“"‘;”“1 2y
+ Messaging and Value Proposition: The
Robust local advertising November 1st November 15th Imprcvement Store in Maricopa, Arizona, our market analysis has revealed that S
document defines the messaging and value
November presents a prime opportunity to showcase products ideal for indoor proposiion for the grand opening, besed on thves
Event rahaareal Noveinber 5th November 10th renovations, winterization, and holiday preparations. Our focus will be on high-demand piary
items such as insulation, heaters, power tools, lighting Solutions, and a diverse range of -
holiday decorations, tailored to the unique needs of the Maricopa community.
Grand opening November 15th November 15th
Target Audience
£ Visualize as a table 10f1 enerated content may be incomect Lo}
pUmeasAE 2 Ourtarget three key segment and dedicated DIV

> enthusiasts, contractors and builders seeking quality supplies, and the local community )
Keepit [NOMRTS wore details for Copilot to ger
2 atlarge. By catering to these distinct groups, we aim to establish our store as the ultimate
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€3 Excel FH) Copilot

Done! Columns A to D have been
successfully deleted.

Al-generated content may be incorrect & Q

Highlight the most shipped items

4 i e
Done! | made the following changes:

« | applied a @ #9AD29A fill color to the
top 5 items in B2:B11.

¥ Undo
Al-generated content may be incorrect 6 Q

\, ———

Sort ‘return_qty’ from smallest to largest | G

a Copilot preview X

Add a column to calculate total price

Here's a suggestion for you:

total_price

Calculate the total price of each product
by multiplying the fulfilled quantity by the
cost per item. The result is formatted as
currency.

fx =[@[fulfilled_qty]]*
[@[cost_per_item]]

Explain formula w
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Here's a PivotChart that shows an insight
about your data.

Sales by quarter
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o Copilot in Teams Meeting EEZ0HE X
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M365 Al features introduction: Mandy and Ashe introduced the
M365 Al features, such as Morph, Translator, Presenter Coach, and
Power Automate, to anc' vho are interested
in premoting them to other teachers and students.

Mandy &= T 08 787 {25
’_wold PowerPDmt Exce\ Teams

R T

Marshall Al assistant: Mandy demonstrated how Marshall Al

'_ Copilot in Teams

fp—— ! .
# * = o assistant can help generate documents, rewrite content, and
answer questions in Word, PawerPoint, Excel, Teams, and Outlook,
& Mandy wang and how it can integrate with other cloud files and data
—— C LURTRE T et o - Lt TR TR T -

Purchasing and promotion of Marshall: Mandy explained the

purchasing and promotion process of Marshall, which requires
-

TR I T ST

M365 subscription and an additional fee per user per year
v . suggested to callaborate with % and
@ Ashe Liao .
adoption of Marshall by teachers and staff.

S F#E to facilitate the

BEERTERNAS -

+ Teams live translation and transcription: Mandy showed how 15 : B
L] . N . - . ——— e tA
" ) Teams can provide live translation and transcription for multilinguz E - I I =T = Tk 7
meetings and classes, and how it can generate a summary and a . AL FE ) EJ (10 AN of = .
™ recerding after the meeting. expressed that this feature is E 3 SE B IMandyBEEE - 5T
— very useful for foreign language teachers and students i .
+ EMI blended learning model: Mandy shared a case study of i % : ) .
FHR, where they used M365 and Surface Hub to create a blended ) °¢ @

learning model for EMI courses, and how it can help students
collaborate and communicate across borders and languages.
asked for more details about the software and hardware

involved. b

o

T HEEIR ) EFEREAARTR MREERER
” REEEEAE  DEPRER  SHERARE - Amilil
= AR EIR - > HRESIA =

d
[e]

el =

llk




#» Microsoft 365 Chat

.......

BRI EMRBEFZE - Copilot o
R ERERM M - HRERZ
K - N TFPEn SIS E »

IRTE - FE B Copilot - RTIIY

- HEERFBLIERE - BORIIE
0 e 8 MRV SRR

o ENHFPHITHFE—T)] (BIEK
SR BRNEE)  WERSZEE

17 fe B




	投影片 1: Copilot for Microsoft 365 
	投影片 2
	投影片 3
	投影片 4: Copilot in Word
	投影片 5: Copilot in PowerPoint
	投影片 6: Copilot in Excel
	投影片 7: Copilot in Outlook
	投影片 8
	投影片 9: Microsoft 365 Chat

